
KATIE NOBORIKAWA



PROBLEM

DESCRIPTION
According to this article from The Guardian 
written by Steven Pinker, news outlets 
started getting increasingly pessimistic 
starting in the late 1970’s. This trend of 
covering negative stories can lead to 
thoughts like “I could donate money but 
there will just be another homeless puppy.” 
This in turn can develop into disengagement 
by tuning out all news to avoid the feelings 
of helplessness.



USER 
RESEARCH

METHOD

SELECTION

1.	 What is important about the news?
2.	 How do they feel about the news?
3.	 Does the news change how the world is 

seen?

1.	 Age Range: 20 - y30
2.	 Gets weekly news via TV, newspaper, 

news app, or social media



QUESTIONS
IMPORTANCE: 10 MINUTES
1.	 How often do you get news?
2.	 What time is it?
3.	 Why do you get news?
4.	 What is the source of that news?
5.	 Do you look for specific news? What? Why?



QUESTIONS
HABITS: 8 MINUTES
1.	 What news do you mostly see (by memory)?
2.	 If you look at the main source of news what news does it 

show?
3.	 How does this make you feel?
4.	 Do you use different sources for different news?



QUESTIONS
SOLUTION: 12 MINUTES
1.	 What do you find important about the news?
2.	 Does the news affect your emotions?
3.	 How much does it affect your emotions?
4.	 How do you feel about the balance of positive and negative 

news?
5.	 Is a balance important to you? (Would you rather see all 

good, all bad, or both)
6.	 Would you like the control to see both?



INTERVIEWS

SUMMARY
Lissa looks at the news three or four times 
a week during work. She uses Hawaii 
News Now, Yahoo News, and talk shows 
to get a feeling of the world. Only when 
things concern her/Hawaii will her mood 
be affected. Recently she sees a lot of 
concerning Trump related articles. She 
believes seeing more bad news reflects the 
real world, but she would like to control the 
flow.

“NEWS FROM TRUSTWORTHY 
SOURCES IS IMPORTANT”



LISSA TANABE, 29

1.	 How often do you get news?
•	 3-4 times a week

2.	 What time is it?
•	 Bored at work (8am - 4pm)

3.	 Why do you get news?
•	 More convenient
•	 Free
•	 Choose what she wants to watch
•	 Easier

4.	 What is the source of that news?
•	 Yahoo.com
•	 Hawaii News Now
•	 The View
•	 Stephen Colbert

5.	 Do you look for specific news? What? Why?
•	 Heard about from someone or on radio 

and look up about it
•	 Why: Personal Connection or something 

she’s interested in or natural disaster



LISSA TANABE, 29

1.	 What news do you mostly see (by 
memory)?
•	 Trump
•	 Health Care bill
•	 Disasters in Houston and Florida 
•	 North Korean thing

2.	 If you look at the main source of news what 
news does it show?
•	 New released recording of Trump
•	 Jessie James in national anthem protest
•	 Model scalped unprecedented murder
•	 White House suggested we have declared 

war on North Korea but we have not



LISSA TANABE, 29

3.	 How does this make you feel?
•	 Sometimes a little depressed
•	 Usually not, depends on what she reads
•	 Sometimes looks at just entertainment, 

not that bad
•	 The stuff going on in the world makes 

her sad

4.	 Do you use different sources for different 
news?
•	 Yes
•	 Entertainment, watch Youtube and late 

night entertainment
•	 Local News, local paper or Hawaii News 

Now or Star Advertiser
•	 Yahoo, but hard to find good source of 

news
•	 Looks at writer to see if it’s trustworthy 



LISSA TANABE, 29

1.	 What do you find important about the 
news?
•	 Helps her get a feeling of what’s going on 

in the world
2.	 Does the news affect your emotions?

•	 Not really
•	 Sometimes gets worried
•	 Depends on what looking at
•	 If looking at Hawaii news and it affects 

around her then she gets worried

3.	 How much does news affect your 
emotions?
•	 Local: 50%
•	 National: 15-20%

4.	 How do you feel about the balance of 
positive and negative news?
•	 Feel that there is more negative news 

than positive



LISSA TANABE, 29

5.	 Is a balance important to you? (Would they 
rather see all good, all bad, or both)
•	 Good to see both
•	 More realistic there is bad stuff and good 

stuff going on so they both should be 
reported on equally

6.	 Would you like the control to see both?
•	 Yes
•	 Likes Youtube, able to search what 

interested in and see good stuff and 
interesting stuff

•	 Not being overwhelmed but getting what 
they wanna know from good sources



SUMMARY
Shelly uses LA Times to get government 
news, AP app, and occasionally Facebook. 
The most recent news she can remember 
is the NFL and Trump related articles. When 
she reads negative news it makes her worry 
a lot about the world. She sees a 3:2 ratio of 
neg/pos news which she likes because then 
she is educated about the bad things but 
also sees some positive things. She prefers 
not being in control of neg/pos news.

“NEWS INFORMS ABOUT 
UNKNOWN ISSUES”

INTERVIEWS



SHELLY NISHIMURA, 21

1.	 How often do you get news?
•	 Once a week

2.	 What time is it?
•	 8pm

3.	 Why do you get news?
•	 Wants to be updated with what’s going 

on in the world
•	 Don’t want to miss anything (legislation)

4.	 What is the source of that news?
•	 LA Times
•	 AP Press
•	 Facebook (infrequently)

5.	 Do you look for specific news? What? Why?
•	 Only looks at news she can understand
•	 Laws, government (understand)
•	 Stocks, economy (don’t understand)
•	 International news (avoid)



SHELLY NISHIMURA, 21

1.	 What news do you mostly see (by 
memory)?
•	 Athletes kneeling to national anthem
•	 Trump Stuff (not as much now)

2.	 If you look at the main source of news what 
news does it show?
•	 LA Times
•	 LAPD shooting
•	 LA financial blow to city budget
•	 How Alabama election went

3.	 How does this make you feel?
•	 Glad people don’t listen to Trump

4.	 Do you use different sources for different 
news?
•	 Yes
•	 LA Times - Trump/Government Issues



SHELLY NISHIMURA, 21

1.	 What do you find important about the 
news?
•	 Updates about important news that keep 

us alive
•	 Important issues that we may not know 

about

2.	 Does the news affect your emotions?
•	 Makes her worry about what happens to 

the world
•	 Read negative news about the world and 

make her worry about it
3.	 How much does it affect your emotions?

•	 A lot
•	 60%



SHELLY NISHIMURA, 21

4.	 How do you feel about the balance of 
positive and negative news?
•	 Sees about 60% of negative news 40% 

positive
•	 Think this is a good thing because she 

wants to know about the bad things out 
there and also sometimes wants to know 
about positive things

5.	 Is a balance important to you? (Would they 
rather see all good, all bad, or both)
•	 Both, all negative would create too much 

pessimism
6.	 Would you like the control to see both?

•	 No, wants something truthful to mirror 
what’s happening in the world



SUMMARY
Whitney gets her news five times a week 
via Google while she works. She likes news 
because it keeps her aware of different 
issues. She reads different articles about the 
same subject to see different angles about 
stories. Looking at the news makes her feel 
like the world is going backwards and pretty 
depressed. She remembers when news used 
to be about progress in the world rather than 
problematic. She would like to control the 
balance of pos/neg news.

“PROBLEMS WITH PEOPLE TRYING 
TO SOLVE THEM”

INTERVIEWS



WHITNEY ONISHI, 28

1.	 How often do you get news?
•	 5 days a week (usually weekdays)

2.	 What time is it?
•	 8am - 9 or 10pm

3.	 Why do you get news?
•	 To be informed know what’s going on in 

the world

4.	 What is the source of that news?
•	 Gets news from Google (topic stories)
•	 Likes Google because it can give the 

most searched news
•	 Washington post
•	 New York times
•	 Vice - gives the other side of the story
•	 CBS
•	 NBS BC
•	 Entertainment Weekly



WHITNEY ONISHI, 28

5.	 Do you look for specific news? What? Why?
•	 No only for entertainment
•	 Skip through news headlines to see what 

is interesting
•	 Interested in Science news



WHITNEY ONISHI, 28

1.	 What news do you mostly see (by memory)?
•	 Russian investigation getting intense, who to prosecute
•	 Trumps stupid comments about the NFL
•	 Disasters
•	 Politics
•	 Stock Market
•	 Celebrities
•	 Movies, Video Games, Video Consoles
•	 Black lives matter
•	 Police shooting Blacks and Hispanics



WHITNEY ONISHI, 28

2.	 If you look at the main source of news what 
news does it show?
•	 Puerto Rico suffering
•	 Trump ignores it by bringing up NFL thing
•	 Korea says US basically declared war, 

right to shoot down missiles



WHITNEY ONISHI, 28

3.	 How does this make you feel?
•	 A lot of different emotions, none of them are good
•	 Can’t believe this is the world we live in
•	 Feels like we’re going backward
•	 Can’t see why we can’t progress to be a better society
•	 Not happy, pretty depressing
•	 Can’t believe we’re supposed to be “civilized”
•	 Thinks it takes away from more important things like 

what we should do with the planet



WHITNEY ONISHI, 28

4.	 Do you use different sources for different news?
•	 No dislikes getting news from same sources because of 

biases
•	 Reads multiple articles about same topics from multiple 

media



WHITNEY ONISHI, 28

1.	 What do you find important about the 
news?
•	 Being aware of different issues
•	 Good things that impact our society and 

where it will go
2.	 Does the news affect your emotions?

•	 Everyday emotions not affected much
•	 Avoids Trump news because makes her 

feel disgusted 

3.	 How much does it affect your emotions?
•	 Doesn’t make her want to go help Mexico 

or Houston but she feels bad for them



WHITNEY ONISHI, 28

4.	 How do you feel about the balance of positive and negative 
news?
•	 Now the news is more negative than positive
•	 More conflicts in the world
•	 Disaster
•	 The past news was more about making progress
•	 Feels like the people who used to be in news making 

change is still there but being drowned out by the current 
administration, who is shaping our world



WHITNEY ONISHI, 28

5.	 Is a balance important to you? (Would they 
rather see all good, all bad, or both)
•	 Would like to see both
•	 There are problems and yet there are 

people trying to solve them

6.	 Would you like the control to see both?
•	 Yes 
•	 But also see the popular things in the 

world news and important things
•	 Some good news is just white noise to 

distract people



INTERVIEWS

ANALYSIS
From these initial surveys it was apparent 
that hiding the negative news wasn’t wanted. 
They would rather see all news than be 
disillusioned by an inaccurate representation 
of good to bad news. But they also wanted 
to be able to control what news they saw. 
Drawing from these key points the emotion 
filter was created.



SOLUTION
DESCRIPTION
Through user experience research of current platforms Light 
News introduces a filter to empower users in the ability to 
control the articles they see by emotions. This unique filter 
allows users to view articles depending on how they feel. 
Having a bad day? Use the filter to hide pessimistic stories so 
that the beneficial stories can shine through. Light News also 
currates articles that equally cover the negative and positive 
stories representing an equal real world that the majority from 
interviews says is true.



EMOTION FILTER
DESCRIPTION
As found in the interviews people want to control the news 
they receive, sometimes they just doesn’t want to read or see 
anything negative or sad. Using the emotion filter users can 
remove that content from the feed. The emotion filter is what 
makes Light News stand out from the rest. Each article has a 
single emotion that is voted on by readers, that article is then 
able to be filtered by emotion. The readers are grouped in like 
circles to better label articles with emotions that would most 
reflect the reader.



EMOTIONS
The seven emotions were chosen by having people read 
trending articles and report the emotions they felt after 
reading. The top five were initially selected but didn’t have 
enough variety in the emotions. Two were then added to give 
more variety for the filter.

EMOTION FILTER



EMOTION FILTER
EMOTIONS

Neutral Ecstatic SadHappy Unhappy Mad Angry



PERSONALITY
INVITING/OPEN
FUN
MODERN
INFORMATIVE

Light News is an informative website that strives to be an open 
environment. While being truthful about the going-ons in the 
world Light News strives to shine a light on the good in the 
world. Light News is upbeat.



ROBOTO

Roboto was chosen because it is easy to read on 
screens and has a modern look. It combines the best 
of classic fonts into one font. It also has a big family 
with many weights for flexibility. 
Playfair Display was also part of the brand but was 
removed when it was realized that the font and brand 
personality clashed.

TYPO-
GRAPHY



STYLE 
GUIDE

Primary Heading: 48 Bold
Secondary Heading: 30 Medium

Intro Text: 19 Italic

Body Text: 19 Regular

PULL QUOTE: 36 BOLD

TERTIARY HEADING: 14 MEDIUM

Caption: 14 Italic



COLORS

Paper
#FAFBFB

Copy Black
#28230D

Light Bulb
#FFD315

Plenty Magenty
#EE4B90

Woo Blue
#42B9DC



ILLUSTRATION GUIDELINES
Illustration helps bring out 
Light News’ fun personality. 
Starting off with a basic line 
drawing, like the logo, a splash 
of color from the brand colors 
is added. Offsetting the color 
adds dimension and creates 
more interest.

Looks like something went wrong we all have those days.
Shall we try again?

Give Us A Second Chance



LOGO



LOGO SPECS
The space around the logo is 
15% of the logos area



MARKETING MOCKUPS









USER JOURNEY



KEEPING INFORMED
OVERVIEW
Leslie has woken up and gotten ready for the day. She has 
cooked up a small breakfast and has sat down to enjoy it. 
During breakfast she likes to read up on some news. She opens 
Light News and scans the top of her feed to quickly summarize 
what is available. Clicking the filter Science in the filter menu 
hides all non science related articles. Leslie scans her feed 
again to find an interesting article to read. She clicks on one 
that has peaked her interest. 



KEEPING INFORMED CONTINUED
OVERVIEW
As she eats she gets informed about some testing and sheep 
brains. After reading her article she selects the emotion she’s 
feeling after reading the article and goes back to the main feed 
for some more interesting articles to start her day off.



KEEPING INFORMED
Leslie opens the filter menu to 
look for the topic filter.



She chooses to filter her feed 
by the Science topic.

KEEPING INFORMED



KEEPING INFORMED
Leslie selects an interesting 
article to read from the filtered 
content.



After reading the article she 
selects her emotion on the 
scale.

KEEPING INFORMED



A BAD DAY
OVERVIEW
Leslie’s day isn’t going well. She found out her childhood pet 
had ran away and hadn’t been found yet. Then, she had a 
meeting and wasn’t prepared with any presentations. When she 
gets home she feels bummed out and gloomy. She wants to 
told that there is something good going on in the world, which 
will make her feel better about the day. She opens up Light 
News and selects the filters Happy and Ecstatic, hiding any 
unhappy articles that were in her feed.



A BAD DAY CONTINUED
OVERVIEW
From this cheerful list she chooses the first article and starts 
to read. After finishing that article she feels a bit better and 
continues to read joyful articles until she doesn’t feel down 
anymore.



A BAD DAY
Leslie opens the filter menu to 
look for the topic filter.



She chooses to filter her feed 
by Happy and Ecstatic.

A BAD DAY



A BAD DAY
Leslie selects an interesting 
article to read from the filtered 
content.



After reading the article she 
selects her emotion on the 
scale.

A BAD DAY



ROUND 1
WIREFRAMES





ROUND 2
WIREFRAMES

In this round a filter was added to easily 
change up the content of the main feed. The 
black was also changed to a dark yellow to 
create a better cohesive look.

CHANGES





ROUND 3
WIREFRAMES

Based off new critiques icons were added to 
make it easy to identify why the article was 
showing up in the feed. 

CHANGES





END TEST

DESCRIPTION
From data gathered in the end test the 
website had a distinct impression of 
lightheartedness. The articles were easy to 
read because of the simplicity of the page. 
The emotion filter was intuitive to use and 
didn’t slow the user down.



http://knoborikawa.com/aau/WNM_482/lightNews/
http://knoborikawa.com/aau/WNM_482/lightNews/
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